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MEDDINA

Partner Referral Agreement
DRAFT FOR REVIEW | 3 OCTOBER 2026

Parties and activation

Meddina contracting entity: ______________________________
Company number / registration: ______________________________
Registered address: ______________________________
Contact email: ______________________________

Partner legal name: ______________________________
Business registration (if applicable): ______________________________
Address and country: ______________________________
Email: ______________________________
Partner code: ______________________________
Effective date: ______________________________
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1. Purpose and relationship

The Partner introduces potential customers to eligible Meddina listings, including properties, excursions,
accommodation and restaurant services that generate a Meddina fee. The Partner may be an individual,
business or content creator. Participation and code activation require Meddina approval. This agreement
does not authorise the Partner to bind Meddina, negotiate or sign property contracts, collect customer
money, or represent themselves as an employee or authorised estate agent. Any regulated activity requires
separate authorisation and applicable compliance.

2. Commission

The standard reward is 20% of Meddina’s commission actually received on an eligible completed
transaction, excluding taxes and refunded commission. Meddina may approve a 25% rate for selected
partners; this must be confirmed in writing and reflected in the account. The rate recorded when an enquiry
is submitted applies to that enquiry. The reward is not a percentage of the full property price or booking
value. Example: if eligible Meddina commission received is £1,000, the reward is £200 at 20%, or £250 at
25%. No income is guaranteed.

3. Referral attribution

A valid active referral link stores the code for 30 days in the same browser. The most recent active link
replaces the previous code. A valid code entered in the enquiry form takes priority. Customers using
another browser or device must enter the code. An attributed enquiry must remain linked to its transaction.
An enquiry submitted during the tracking period may complete later; the 30 days is the attribution window,
not a promise of payment. Clicks, menu views, demonstration listings, self-referrals, duplicate claims and
transactions generating no Meddina commission do not qualify.
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4. Earnings and payment

Enquiries begin as pending and are not confirmed earnings. Earnings become payable only after the eligible
transaction is completed and Meddina confirms receipt of its commission. The dashboard separates
pending, payable and paid records. Transfers are arranged manually; recording a payment in the
dashboard does not itself send funds. Before signing, agree the following: payment schedule
__________________; payment method __________________; currency / conversion arrangements
__________________; transfer charges __________________. The Partner supplies accurate payment
details and any reasonably required invoice or verification documents, and remains responsible for
applicable taxes.

5. Cancellations and refunds

Cancelled enquiries do not qualify. If Meddina’s commission is refunded, the related reward is reversed
proportionately. Any reward already paid must be reconciled between the parties through an agreed
repayment or offset against future rewards, subject to applicable law. Meddina must provide the relevant
transaction reference and explain adjustments.

6. Promotion and customer protection

The Partner must describe listings accurately, use current authorised materials, and avoid misleading
claims about availability, ownership, documents, pricing or earnings. Referral marketing must clearly
disclose the commercial relationship, including a prominent “Ad” label where required. A referral code or link
alone is not sufficient disclosure for UK commercial social content. The Partner must not impersonate
Meddina, send unlawful unsolicited messages, create fraudulent referrals, or bypass Meddina to divert a
transaction introduced through this programme. Customers remain free to choose their provider.
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7. Privacy and confidentiality

Partners receive enquiry references, listing details, status and earnings, without customer contact details in
their dashboard. The Partner must not publish or misuse customer information, share account credentials,
or use confidential Meddina information for unrelated purposes. Any separately shared personal data must
have a lawful basis and be handled securely for the agreed purpose. Each party must comply with
applicable data protection rules.

8. Suspension, termination and disputes

Either party may end participation by written notice. Meddina may suspend codes for suspected fraud,
abuse or misleading promotion and must explain the reason where lawful. Termination stops new referrals;
valid existing referrals remain eligible under this agreement unless invalidated by fraud, cancellation or
refund. Rate changes apply only to future enquiries after notice. The parties first seek to resolve attribution
or payment disputes using enquiry references and payment records. Governing law and forum, to be
agreed before signing: ______________________________.

9. Acceptance

This document is a draft for review, based on the current programme rules dated 3 October 2026. Complete
the contracting entity, payment arrangements and governing law before signing. Website account approval
is separate from signing this document. No signatures or legal review have been completed.

For Meddina - name and position: ______________________________
Signature: ______________________________ Date: ______________

Partner - name: ______________________________
Signature: ______________________________ Date: ______________

Advertising guidance / Référence publicitaire : https://www.asa.org.uk/advice-online/recognising-ads-social-media.html


